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(1) Make you every hello and real good-buy(An ad
for telephones)
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(An ad for stomach medicine)
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(1) Money doesn’ t grow on trees.But it blossom
at our branches.

(2) & NI (An ad for breakfast enlargement
cream)
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)1 Thirst come, thirst served(An ad for Coca-
cola)

2 K “H7 At N“H” T (An ad for
medicine for curing the calculus in hunman body)
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(—) “TTE” (An ad for tourism in Shan’
xi province, China)
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